Weblogs as nhew opportunities
for Corporate Communication
- without journalists?

Summer School , Political Consulting and Strategic
Campaign Communication™ - Corporate Day

Mannheim Centre for European Social Research
(MZES) Centre for European Economic Research
(ZEW)

July 27™ 2006

Martin ROlI
martin@roell.net
http://www.roell.net



Bloggers as Journalists

= Weblogs as new opportunity for Corporate
Communication — without journalists?

Since 2000, a new type of “journalists™ appears

on the scene: Bloggers. This grass route

movement uses the new opportunities of the
internet to communicate what they think are
important issues. Weblogs are now an important
means of communication even for enterprise
news. speakers will highlight this




Bloggers as Journalists?

* Information
* Jdentity

* Relationships
* Persistence
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Daily Posting Volume L= Technorati

1,600,000
1.2 Million legitimate Posts/Day London Bombings 2006 slm of
i Intel Mac The Union
1,400,000 About 50,000 postings per hour .- orconnor o~ Hurricane \ |
Live 8 Concerts ‘/I{atrlnu / |
1,200,000 Deepthroat l ; Y |
Revealed r {

Kryptonite Newsweek
1,000,000 | | 5ck Controversy Kora
Schiavo Dies

US Election Day Superbowl

800,000
l Indian Ocean

Tsunami

\

600,000

400,000

200,000

0

P el A R T ST SR SR B ST BT c R R - I Y Y I C RN R I

% ) ) iy L by 4y ) N
P A A A - R - P R A - A A DA
2 9v @ o o 5 S S S 4 A P ab @\ A b A A g



Weblogs as new opportunities
for Corporate Communication
- without journalists?



new opportunities

- without journalists?



Weblogs as new opportunities
for Corporate Communication



Overview: Weblogs and...

* new opportunities without journalists

* new opportunities despite with
journalists

°* new opportunities
(never mind the journalists)



Weblogs &
Corporate Commmunications
without journalists

Corporation




Weblogs &
Corporate Commmunications
with journalists

* Journalists read Blogs

* Journalists search Blogs looking for

- Themes and
- Experts / Opinon Leaders

* Journalists are Bloggers, too



New Opportunities

* Communication In
Networks

- Multiplicators . ‘
@

- ,Iranslators”
(Explanation,
Contextualisation)

- Boundary
Spanners ‘

-



What Companies do

e Start blogging (,,Corporate Blogs")

* Communicate with bloggers

- The Marketing way
- The PR way

* Listen

- ,Sense-Analyse-Respond"



Issue lifecycle
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What Companies do

* Employees' Blogs
- ,Ambassadors"
- Antennas"
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- without journalists?



new opportunities
for Corporate Communication
- without Weblogs?



Thank You

Martin ROl
martin@roell.net

http://www.roell.net/weblog/
http://www.roell.net/weblog/english.rdf



