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Bloggers as Journalists



Bloggers as Journalists?

● Information
● Identity
● Relationships
● Persistence
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Overview: Weblogs and...

● new opportunities without journalists
● new opportunities despite with 

journalists
● new opportunities

(never mind the journalists)



Corporation

Weblogs & 
Corporate Communications 

without journalists

Weblog



Weblogs & 
Corporate Communications 

with journalists
● Journalists read Blogs 
● Journalists search Blogs looking for 

– Themes and
– Experts / Opinon Leaders

● Journalists are Bloggers, too



New Opportunities

● Communication in 
Networks
– Multiplicators
– „Translators“

(Explanation, 
Contextualisation)

– Boundary 
Spanners



What Companies do

● Start blogging („Corporate Blogs“)
● Communicate with bloggers

– The Marketing way
– The PR way

● Listen
– „Sense-Analyse-Respond“





What Companies do

● Employees' Blogs
– „Ambassadors“
– „Antennas“
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Weblogs as new opportunities 
for Corporate Communication 

- without Weblogs?



Thank You

Martin Röll

martin@roell.net

http://www.roell.net/weblog/
http://www.roell.net/weblog/english.rdf


